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WHY WE ARE 
ERINGING 
FON TL 
CREAT ION 
TO THE 99% 


Every day, millions of creatives shoot photos, record videos, and draw 
illustrations. But very few make fonts. Yet, text is everywhere and typography 
isaubiquitous medium. Inourdigitalage where personalization & expressivity 
are key, this is a missed opportunity for many creatives to leverage such a 
universal canvas. Fontself was founded to fix it and turn type-making into 
the next creative playground for all. We call this typocracy. 

At Fontself, we are passionate about helping many more people 
embrace type design as a natural way to express themselves. The more we 
collectively explore this field, the more we'll discover compelling new ways 
to communicate. But this can only happen if there is a dramatic shift in the 
adoption of the complex art of making fonts. To succeed, we decided to try 
something new: we would bring easy font creation features into the design 
software & workflows that creatives are already familiar with. No need to 
learn new tools: you would just quickly turn any lettering you'd already have 
into an actual font. 

In 2015, we pitched this idea on Kickstarter, and 760 backers funded 
our vision to democratize type-making. 4 years later, tens of thousands of 
creatives have discovered the joy of making their own fonts thanks to our user 
friendly approach. We are very proud that this user community from over a 
hundred countries includes a wide range of profiles: designers, illustrators, 
photographers, educators, students, business owners, and also many 
enthusiasts. Together, they have generated over 300,000 original custom 
fonts, many of which have been used on clients’ projects, sold for retail, or 
just made for fun. 

Because colors and textures are key ingredients of the expressive 
lettering we have been observing worldwide, we digged into innovative 
font technologies to support such creative capabilities. We are now vocal 
advocates for color fonts, and the industry has witnessed a whole new 
generation of colorful typefaces, many of which are #MadeWithFontself. 

This book is a testimony of the sheer creativity that is unleashed when a 
lot more people can play with such a wonderful medium: typography. 

Welcome to typocracy! 

Franz Hoffman & Mohamed Ghenania 


INTRODUCTION 


erik spiekermann @ 
@espiekermann 


Fontself is a promising new approach to type design. 
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Game changers - fontself.com 


@ Dwayne Bell 


Thanks to @fontself I'll now be able to add my 
handwriting to pieces as amendable type. A huge relief for 
my dyslexic brain cells. 
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INTRODUCTION 


IDEA IN AN ATTIC 
PROTOTYFPAL BITMAF 


FONT CREATION TOOLS 


BOOTSTRAP #71 


ONLINE BITMA 
FONT CREATION APF 


YAHOO! MAIL APF 
SHUT DOWN 
BOOTSTRAP #2 
MOBILE APF 
SHUT DOWN 


KICKSTART ER 
CAMPAIGN 


FONT CREATION 
EXTENSION 
FOR ILLUSTRATOR 


PHOTOSHOP, GILBERT 
COLORFONT WEEK #71 


WEB FONTS SERVICE 
& MOBILE APF 


COLORFONT WEEK #2 
1-CLICK SPACE & KERN 


A) Taras 


HiB 
Just want to say hi and try this email 
type thing for fun. 


Thank you for my new tooth brush My 


teeth are super clean now 
hehe. talk soon 
iE 
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g ABGRAPHICS 
Few hours in and really getting the new font set much 
quicker, soon comes the almighty kerning marathon! 
aif 


#tchukneyab @fontse 
Dwayne Bell 
© @dwayne. 


Took 15 minutes from installation to typing with my writing 


AAAAAAAAA AA EOCaAGANODBEEECE as rudimentary font thanks to @fontself can't wait to 
EEEEPGGGHATLITTTITTIMLLL Em create complete sets 
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"TYPOGRAPHY 
Is A SERIOUS MATTER." 


"MAKING FONTS IS HARD. 
LEAVE IT TO THE EXPERTS." 


"WHO NEEDS MORE FONTS? 
THERE ARE ALREADY THOUSANDS!" 
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Wow! At last, what all serious designers have secretly 
wished for. 


@ Fontself @fontself - Mar 16, 2016 
BOOM 3 @lillustrator gets drag & drop font creation #& fontself.com #typocracy 
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ABCDEFGHIJKL 
The Quick 
Brown Fox 


If these words sound familiar, then you might relate to what many have 
been told about type-making. But it should be different: when entering a 
new creative field, your first steps should be enlightening & empowering. 

As a creative, tools should be the least of your concerns. Being able to 
experiment and iterate quickly are paramount to grow your skills and innovate. 
When we started Fontself, the tools felt overwhelmingly too complex, so we 
aimed to build a fun, seamless experience of type-making: you would just 
turn your own alphabets into actual fonts in mere seconds, and would get 
instantaneous gratification from the cool letters you just had designed. 

Ease of use and speed of the process have since then become our 
obsessions, guiding key principles for the become our obsessions, guiding 
key principles for the development of our creation tool, Fontself Maker: 

— Use the tools you already know (don’t learn new software, make fonts 
in Illustrator & Photoshop) 

— Start simple (don’t get blocked by complex tools, meet a minimalistic 
user interface) 

— Drag & drop (don’t suffer from complex workflows or lots of 


Fontself @fontself - Oct 12, 2015 
Font creation. Circa 2015. 
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copy/pasting, use natural gestures) PDSSop e's eee eee 

— Leverage your existing skills & tools (don’t redo things, use your design | Dern Ero rn eet 

app features to make type) 40 Gy ecm ied. wou rear ag 

To democratize type-making, we have then embraced a simplified 3s feclewe od: Jtei8s nee 
approach of creating fonts, hid the technically complexity of font Fe jubipingilntaca Hew creative pisces ka tone 


creation con be intimidating. With Fontself, you are 
not alone: you con chat with our team at any time 
via the in-app messaging feature we plugged right 
into Illustrator & Photoshop. 


technologies from the end user, and embraced what most creatives were 
already familiar with. 


1.EASE & SPEED 4{S) ar ala! 


FROM THE VERY FIRST DAY WHEN USERS GOT 
A HOLD ON FONT SELF MAKER, WE iG ES2= Gace] 


OU HAT 
THE EXPECTED DESIGN CROWD, LETTERING 
ARTISTS, WEB DEVELOPERS, YOGA TEACH ANE AND 
ACCOUNTANTS WERE DRAWN INTO TYPE-MAKING. 
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BAYARD 
+ MARTIN 
+ CARPE 
SY TRE 
SEALS 


WASHINGTON, Dc. (USA) 
COMMERCIAL FONTS 


Enabling socially engaged typefaces 
www.vocaltype.co 


“Hi! Just wanted to let you know I’m 
starting a font company called Vocal 
Type where I'll be making fonts based 
on the Civil Rights Movement.” 

What started as a conversation 
with one of our earliest users 
turned incredibely gratifying and 
demonstrated proof that building 
a bridge between type enthusiasts 
and type-making workflows could 
have a strong positive impact on the 
creative community, and benefit our 
society at large. 

Tré Seals, a young designer 
from Washington D.C., got hooked 
into drawing letters in high school 
but discovered font creation years 
later, when we shipped Fontself 
Maker, our add-on to make fonts 
right within Illustrator. Not only did 
he bootstrap his type business with 
socially meaningful typefaces, but his 
talent brought him numerous awards, 
including as the youngest Ascender by 
the Type Directors Club, a prestigious 
institution in the industry. 

While he started in 5th grade 
graffitiing people’s names on index 


Justice and Dignity SOCIAL DISLOCATION 
MAN & BROTHER VISION OF EQUALITY 
1.15.29—4.4.68 AUGUST 28, 1963 
We Shall Overcome THE DREAM BEGINS 
[HAVE ADREAM! GAY € CIVIL RIGHTS 
6:01pm—7:05pm JOIN MOVEMENTS 


ABCDEFGHIJKLM 
NOPQRSTUVWXYZ 


Martin is a non-violent typeface inspired by 


cards and designed tattoos in high remnants of the Memphis Sanitation Strike of 1968. 
school, his design and lettering skills It originates from the signs carried by striking 
. . workers in Memphis in 1968. They included a poster 

drove clients like Adobe, Monotype, declaring “/ AM A MAN”, a statement that recalled 

AIGA or Whole Foods to contract him. a question abolitionists posed more than 100 years EVA is a font family inspired by banners carried 
earlier: “Am 1 Not A Man and A Brother?”. Civil Bayard is a sans-serif typeface inspired during a 1957 women’s demonstration in Buenos 
rights activists later used this signage for the march by signs from the 1963 March On Washington Aires in front of the National Congress By Law For 
after Martin Luther King’s assassination. For Jobs and Freedom. Universal Suffrage. 
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PRIDE 


NEW YORE (USA — PARIS (FRANCE) — TOKYO UAPAN) 


EKPERIMEN ROJECT 


Creating the first color font ever in Illustrator 
www.typewithpride.com 


On March 31, 2017, Gilbert Baker, the creator of the iconic 
Rainbow Flag, passed away. As a LGBTQ activist and artist, 
he was known for helping friends create banners for protests 
and marches. To honor his memory, NewFest and NYC Pride 
partnered with teams at Ogilvy New York and Fontself to 
release a free font inspired by the design language of the 
pride flag. The Gilbert font was launched on April 18, 2017, 
after 10 days of design and a week of production. 

It was originally crafted for striking headlines and 
statements that could live on banners for rallies and 
protests. Robyn Makinson designed the typeface while 
keeping it simple, as stated in an interview for TypeThursday: 
“Gilbert himself wanted to represent the LGBTQ community 
which is really an incredibly diverse community with a simple 
and beautiful design. He saw the rainbow flag as a medium 
in which to channel all these different aspects of sexuality/ 
gender in a simple way. So we did the same. The shapes are 
kept basic and geometric, not just representing the colors 
of the flag, but also the traditional shape of the rainbow 
‘curved’ graphic. Also, the color overlay itself represents the 
intersectionality of all the diverse communities.” 

“The time restraints and quick turnaround were the 
biggest challenges, and of course working with colored 
fonts, which is such new idea in the design world.” Indeed, 
the mastering of the font file turned out to be quite a 
marathon for our team at Fontself: we basically had under 
a couple of weeks to improve our font creation software 
to support the colorful vector shapes provided by the 
team of Ogilvy, and to convert and process 450 glyphs 
(spacing & kerning all the characters and their numerous 
alternates took us a few more nights of adjustments). As a 
result, Gilbert is the very first color vector font ever created 
in Illustrator and generated with the OpenType-SVG font 
format, an innovative type technology we would later 
release as part of our free updates to all Fontself users. 

While one team was refining the design in New 
York and another tweaking some code in Paris, on the 
other side of the world, two designers in Tokyo were 
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brewing a Japanese version of Gilbert. Kazunori Shiina & 
Hayato Yamasaki kept the original characteristics of the 
Latin typeface to design Gilbert in Katakana - a set of 
characters used to write foreign language words in Japan. 

Gilbert was released under the umbrella project 
TypeWithPride, which was intended to celebrate a 
universal message of pride & tolerance. To help the 
creative community embrace this new typeface, we 
partnered with Adobe and organized a design contest, 
where the top contributions got featured on Times Square 
during Pride Week. 

Over the following months and years, we renewed our 
commitment to spread Gilbert to the broadest audience 
with the release of the Katakana version. 

Gilbert also inspired many other contributors 
who keep spreading the positive values behind such a 
symbolic typeface. Reinterpretations in Arabic, Chinese or 
Vietnamese have been initiated by individuals and teams. 
Jeroen Krielaars, the creative behind Animography, even 
made an animated version where each letter can be freely 
adjusted and timed in After Effects. 

And while the Gilbert font earned numerous awards, 
including Cannes Lions, The One Show, D&AD Yellow 
Pencil and Webby Awards, it most importantly became an 
iconic typeface. 

Rodrigo Moran, the creative director on 
TypeWithPride, summarizes it: “Collectively, we wanted to 
create a font that could augment, digitally, the amazing 
work done by Gilbert Baker to keep changing people’s 
perception of the LGBTQ community on a global scale. 

Since then, the Gilbert font has been embraced by cities, 
politicians, prides, museums, universities, books, publications, 
brands, artists and individuals all over the world.” 


gilbert 


“The rainbow flag 
has become far more 


than just a flag, 


it gives people hope.” 
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LONDON (UNITED KINGDOM) 
ADVERTISING CAMPAIGN 


Optimizing workflows 
to speed up type design projects 
www.simonstratford.com 


It is with a Chinese brush pen dipped in black ink that 
Simon Stratford traced the first lines of the typeface he 
conceived for Reebok’s biggest campaign of the decade. 
It was early 2015, after 2 years of brand repositioning 
towards the fitness category and the creation of a new 
brand symbol (the Reebok delta), when the sportswear 
giant launched a corporate campaign to bring its new 
identity to light. Under the slogan “Be more Human”, the 
campaign signed by the advertising agency Venables 
Bell + Partners encouraged self transformation and 
improvement through fitness. Each billboard prominently 
featured an empowerment message along with a famous 
female personality whose life achievements embodied the 
campaign values. 

Reebok needed a strong yet humanly typeface to 
illustrate its message so the agency got in touch with Simon 
Stratford and asked him to design an upper-case hand- 
drawn type, slightly raw in its look with a tough edge. The 
typeface also needed to be versatile to adapt to all kind of 
formats and languages and also for other designers to be 
able to mould and change the letters around photographs. 
Simon painted hundreds of words and letters with big 
bold strokes, resulting in a rough and ready texture that 
could not be replicated digitally. The designer scanned 
his material into Photoshop, cleaned and separated each 
sketch into its own layers and then imported them into 
Illustrator for vectorization. Once the client validated the 
result, Simon then used Fontself to convert all the glyphs 
into a typeface. 

“I had been looking for a tool to speed up my workflow 
and Fontself was just perfect. It eases the process of getting 
vector work from Illustrator into my type tool of choice called 
Glyphs app. Without it, | had to manually copy and paste 
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each glyph from Illustrator to Glyphs. | never want to go 
back to the days where | had to do that”. 

Each glyph ended up with around 6 alternates 
to provide a wide range of compositional options for 
Venables Bell & Partners designers. This allowed them to 
then manipulate the typeface when designing campaign 
headlines and quotes, making each design unique. 

“I created a hand-drawn typeface that could be adapted 
by other designers to form distinctive lettering work.”, 
says Stratford. 

The result is a powerful image, embodying movement 
and strength in a human way. “I’m always trying to create 
a typeface that doesn’t look like a typeface. People 
concentrate on perfection in letters; | like things that are 
not perfect—so the line between type and handwriting 
are blurred”. 


After 20 years in the design industry as a web 
designer, Simon Stratford came back to his first 
love, type design, and started his own company 
“It’s me Simon” in 2015. The British designer offers 
a wide range of design services, from custom 

fonts for games and apps to commercial fonts for 
designers. During his career, he has worked with 
international companies like ITV, Reebok, Three 
Mobile, King, Outpost Games, Warner Brothers, Fox 
Entertainment, and Disney as well as collaborated 
on some massive campaigns for The Hobbit, Lord of 
Rings and Paddington to name just a few. 
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SALINAS 


BUENOS AIRES LARGENTINA) 


COMMERCIAL F' 


Opening new doors in the new field 
of colorful digital typefaces 
www.behance.net/yaisalinas 


Yai Salinas began designing color fonts before the 
Opentype-SVG format even existed. Fascinated by the 
possibility of freeing herself from traditional typography 
aesthetic, she began experimenting with morphologies, 
modular systems and graphic elements looking for other 
ways to transmit a message through type design. “As 
designers we are all used to working with serifs and san- 
serifs types but | wanted to get out of formal letterforms”. 
Yai Salinas’s work is at the crossroads of graphic design, 
illustration and type design. She applies geometrical and 
color principles to her letterforms providing each type 
family with a narrative. “Instead of approaching illustration 
independently from type design, | want to mix both universes 
in my type projects”. In Yai’s work, images exist within each 
letter which then becomes an entire graphic universe. 
Today Yai Salinas belongs to a group of type 
designers who are opening new doors in the field of type 
creation by way of illustrative colored font design. Some 
of them were also celebrated during the ColorFontWeek in 
partnership with Adobe and Fontself. 
The pictorial richness and the personal character of 
her work has already been featured by Google for the 2018 
International Day of Women’s Rights doodle. The search 
giant’s Art Director personally contacted Yai Salinas from 
San Francisco and asked her to illustrate two iconic women’s 
quotes with an exclusive font style. To embody Frida Kahlo’s 
most famous quote “feet, what do | need them for if | have 
wings to fly”, Salinas designed a letterform inspired by 
Mexican folk craft papel picado, which later went on to 
become a complete alphabet under the name of Itze Font. 
Before the launch of Fontself Maker, Yai used to design 
her colored glyphs in Illustrator and would combine them 
individually to create type compositions. This long and 
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complicated process limited her ability to experiment with 
her letterforms easily. “With color fonts | discovered a whole 
universe completely different from what | was used to. 
Suddenly | had the possibility to create real color typefaces 
that | could use in any program. Even outside Photoshop 
and Illustrator, color fonts can be used in other programs like 
Keynote for example and this is incredible.” 


Yai Salinas is a graphic designer and type designer 
graduated from the Faculty of Architecture Design 
and Urbanism of the University of Buenos Aires, 
Argentina, where she also teaches Morphology. 
She creates compositions of various shapes and 
colors before transforming them into letters, which 
makes her one of the most prolific creators of color 
fonts today. Her portfolio boasts more than 35 
illustrated typefaces from colorful designs to slabs, 
Didot and serifs. 
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CALI (COLOMBIA) 
BRANDING 


Providing designers with an accessible 
type tool for branding projects 
www.cuantikastudio.com 


As a graphic design and branding agency, Cuantika is 
used to building on top of existing typefaces to design 
posters or custom logotypes. However they had never 
dared to design a whole alphabet by themselves until the 
Cine Cortos Cali short movie festival came to them with a 
radical rebranding project. 

One decade after its inauguration the Colombian 
Festival Universitario Intravenosa was rebranded as Cine 
Cortos Cali in 2018. The organizers took that opportunity 
to make some changes in order to professionalize and 
internationalize the festival while reaffirming its regional 
focus. Cine Corto Cali’s objective was to transform 
themselves to find a new position within the international 
movie festival scene and this “survival by mutation” was 
the narrative that Cuantika Studio tied to its new identity. 
“We came across Darwin’s theory of aleatory mutation 
which explains how species randomly mutate and how 
those transformations remain within the species if they 
happen to be useful for their survival. We thought it 
applied perfectly to what was happening to the festival”. 

From the concept of aleatory mutations, Cuantika 
studio created a new brand identity based on a custom 
typeface and a series of animal illustrations. “This was 
our first experiment designing an entire typeface”, says 
Martinez. Based on Google’s neogrotesque font Roboto, 
the studio stretched, restructured and altered each 
letter to create quirky alternates and provoke a visual 
departure from the classical type variant. In coherence 
with Cuantika’s rebranding concept, the alternative 
alphabet doesn't follow any system. Each glyph is built on 
its own variation, either using slab letters, rustic terminals 
or unusual diagonals, within a system characterized by 
vigorous and straight lines. The semi-mutant typeface 
provokes the eye with its unexpected new-world look and 
winks at both the rule-breaking origins of the student 
festival and the creative freedom of the short movie 
category. “We wanted to pull away from the solemn 
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identities that dominate Colombian movie festivals”, 
remarked Martinez. 

In order to break the proverbial mold, the design 
studio took the risk of experimenting with type and betting 
big on an off-beat typeface. “We had never taken the risk 
before but Fontself was very intuitive. We wanted to design 
a typeface with the tools we were already using without 
having to learn how to use new software all day”. Their risk 
was worth it because today the festival is internationally 
recognized as Cine Cortos Cali and routinely sells out of all 
merchandise featuring its new identity. The 2018 edition 
counted 42 000 visitors according to Martinez, and the 
design studio has been sharing the rebranding Project in 
several design universities of Colombia. 


Founded in 2013, Cuantika Studio offers a 
transversal approach between graphic design and 
illustration to a wide range of clientele, especially 
in the audio-visual industry. In 2018 the agency 
won “Best illustration work applied to an editorial 
project” at the Latin American Design Awards for 
their project “Precisiones sobre la incerteza”, in which 
they visually interpret the verses of Colombian poet 
Alejandra Lerma. The co-owners Juliana Lépez and 
Juan Sebastian Martinez belong to a generation 

of outstanding designers from Cali, Colombia, who 
are driven by the dynamism of the musical and 
cinematographic industry in the region. 
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NEW _ YORE (USA 
INTERNAL PROJECT 


Enabling all ideas to come to fruition 
www.brandnewroman.com 


Designed by digital studio Hello 
Velocity, Brand New Roman is a playful 
—yet very symptomatic — font about our 
media-driven culture, where corporate 
logos have become ubiquitous signs of 
the triumph of capitalism. 


“What's interesting about Brand New 
Roman is that when you smash so 
many of these brands together, they 


start to lose their powerful brand 
connotations in interesting ways. The 


NOP pty uv@ry2 
sheer density overrides all the extra ad — 
brand identity connotations each 
symbol usually carries” says the team. = = = 

While the idea of a logotype- raLcl@e@o@7 A yy = J 4 
based font may have been a long- — — 
time fantasy for many creatives MNe OFS 


(us included), the team spent a fair 
ew < 93 a | 
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amount of time to craft a typeface 
that remains legible, tuning it to fit as 
an Openlype-SVG colorful font as well 
as a monochromatic version. 

Featuring 76 household logos, 
the font includes a few easter eggs in 
the form of custom ligatures. Just try 
typing “cool coooo! cooooo!”. 
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AVVALLON 
TrOPRPULENT 


BRISTOL (UNITED KINGDOM) 
COMMERCIAL FONTS 


Driving top selling bitmap fonts 
by exploring hand painted brush scripts 
www-setsailstudios.com 


“The majority of my fonts are brush scripts, so I'll start off by 
hand-painting each letter onto paper and scanning those 
into the computer. Before, after some tweaks in Photoshop, 
the letters were then vectorised in Illustrator before being 
and then pasted into my previous font creation software. 
Fontself really caught my attention because it completely 
took away that vectorisation process, which ends up 
‘filling-in’ all of those lovely brush textures and converting 
them into solid black & white. With bitmap Opentype- 

SVG fonts, | can actually directly drop the scanned letters 
straight into the Fontself software, and work with the letters 
exactly as they were painted. It’s great to see the reaction 
of other designers when they see these fonts being typed 
in real-time, they can’t quite believe it’s an actual font 
rather than custom typography - it’s the perfect harmony 
of digital and analogue methods. Avallon and Opulent 
have both been very successful releases, and have been 
used across a range of customer projects. As a big football 
fan, | was thrilled to see that Avallon was used on the 

cover artwork for the official song of the 2018 World Cup 

in Russia — ‘Live it Up’ by Nicky Jam. It was also printed 

on a gigantic 70 foot billboard near Times Square for a 
campaign by PETA during New York Fashion week, it’s 
pretty mind-blowing to consider the amount of people who 
would have seen that. 

Opulent has been really popular in the wedding 
designer community, and is often used in invites & other 
wedding stationary because of it’s soft texture, loose flow, 
and ‘custom lettered’ visual appeal. It’s great to know that my 
lettering has played a small part in many couples big day. ” 
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BoY SAM 
PARRET T 


Having dabbled with Photoshop as a hobby for a 
few years, Sam Pa took the plunge into freelance 
graphic design back in 2009. Primarily working 
within the music industry, | started off designing 
designing logos, merchandise and websites for 
local bands, and eventually ended up working 
with some well known acts. In 2014 | created 
some custom typography for a band logo which 
unfortunately wasn’t approved - so | thought 
rather than letting it collect dust, I’d turn it into a 
font just for a bit of fun. The font ended up selling 
much better than | expected! | quickly caught the 
lettering bug and went full time as a font designer 
in 2015, and have been creating fonts ever since. 
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CRONICAS 


VANESSA 


LOJA (ECUADOR 
INVESTIGATION PROJECT 


Enabling dingbat vocabulary 
to revive the Precolombian visual heritage 
www.amuki.com.ec 


Vanessa Zifiga’s Visual Chronicles of the Abya Yala began 
in an antique shop located in the Recoleta district of 
Buenos Aires. The designer, while pursuing her Masters at 
the University of Palermo in Argentina at the time, found 
her thesis subject in a book dedicated to archeological 
pieces about the Andine and Mesoamerican era. She fell in 
love with the visual heritage of Precolombian cultures and 
the stories behind it. 

Ultimately her thesis became a lifetime design 
project. Vanessa Zufiga, alias Amuki, has developed a 
visual repertoire compounded by thousands of geometric 
signs extracted from visual pieces belonging to ancient 
cultures in Argentina, Colombia, Mexico, Peru or Ecuador. 

Each experiment begins with a Precolombian object, 
whether from a museum, a book or an archeological ruin. 
During many months of research, Amuki extracts primary 
signs to develop a modular system where each module 
includes several alternates. She then vectorizes the hundreds, 
sometimes thousands of generated modules in Illustrator 
and organize them in a table. The designer assigns each 
module along with its alternates to an alphabetical glyph 
and then import her whole repertoire into Fontself Maker. 

Vanessa Zufiga’s encounter with the type tool was 
key in her creative journey. “With Fontself | get a direct 
access to my entire visual collection from my keyboard 
so! can easily select and visualize the modules | want to 
showcase and combine them to observe an infinite range 
of possibilities”. By quickly testing and iterating with her 
new visual vocabulary, the designer generates patterns 
applicable for type design, graphic design, illustration and 
even derived products. 

Today va Zuhiga has made more than 110 
experiments and designed 40 typefaces and more than 
10000 Andean patterns, illustrations, icons, posters, 
product brands stamps between others. This 15-years long 
effort has earned her international recognition, including 
two Type Directors Club awards. Through her experiments, 
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the Ecuadorian designer aims to revive a historical 
heritage and demonstrate a novel way for Latin American 
designers to contribute to the enrichment of their region’s 
visual identity. 


Vanessa A. Zdfiga Tinizaray, alias Amuki (internal 
silence), holds a Masters degree in Design and an 
MBA in Strategic Marketing. Her passion lead her 
to study visual signs of ancestral cultures of Latin 
America featured in her project “Crénicas Visuales 
del Abya Yala”. Amuki has attended workshops and 
conferences all across Latin America and Europe to 
teach the youth about the importance of research 
in the creative process. In 2018 she took part in 

a Kinetic typography project for the typeface 
“Fixture” along with Argentinian type designer Ale 
Paul and was awarded a Certificate of Excellence 
from the Type Directors Club of New York. 
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DOLE BY 
FRANCIS 


PARIS (FRANCE 
COMMERCIAL FONT 


Building bridges for lettering artists 
towards type design 
www-.franéart.com 


Lettering pieces are endless sources of inspiration for 
new typeface concepts. By exploring letterforms, color 
associations and visual compositions, lettering artists 
create visual pieces that are both aesthetic and readable. 
However going from a lettering piece to a whole type 
system is a completely different story and French Letterer 
Francis Chouquet has experienced this with his first type 
design project, Farandole. 

Francis Chouquet has been drawing letters as 
long as he can remember. Even while working as a web 
designer, this practice allowed him to step away from the 
digital screen and frequently get back to his essential 
tools, pencil and paper. As a lover of analog tools and 
techniques, Francis has an affinity for the golden age of 
printing, especially Mid-century Modern graphic Design 
and artists like Alexander Girard, Herb Lubalin, Saul Bass 
and Jim Flora. Indeed it was after reading a book about 
Alex Steinweiss and falling in love with his overlap of 
different color shapes that Francis Chouquet began to 
conceptualize what would become his first typeface. As a 
result, his letterforms blend bright colors, clean lines and 
geometric shapes that are reduced to basic visual forms. 

After drawing 3 different shapes to play with, the 
lettering artist quickly found a type system. He then used an 
iPad Pro and Procreate to add colors, overlap the shapes 
and give them transparency with the “multiply” blending 
mode, which conveyed a retro screen printing style to 
the type design. Finally, Francis Chouquet added texture 
and some illustrative elements using Mid-century Modern 
inspired brush and patterns to generate 4 variants. 

The lettering artist used Fontself Maker primarily to 
understand and apply spacing and kerning principles to 
his typeface. This step was especially challenging with 
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Farandole as the letters balance a little below and above 
the baseline, as well as on the sides. Francis Chouquet had 
to respect this aspect while building a balanced spacing 
system. “Spacing and kerning can be really intimidating 
because you don’t really know how to start, or which 
process to follow. In lettering we already have a visual 
piece to intervene on so it is relatively easy. Fontself really 
helped me understand how spacing works by giving me 


3395 


examples with groups of letters like “nnonn” or “oonoo””. 


Francis Chouquet began spacing “o” and “n” to gauge 
spaces for round and straight letters and apply this 

same method for every glyph. Then he used Fontself’s 
textes templates to evaluate his work and iterate until a 
satisfying result. By realizing its first jump into type design, 
the lettering artist opened up a whole new playground to 
deploy its letterform explorations. 


Francis Chouquet started his graphic design career 
as a web designer, although he has always had a 
strong attraction to type design. After designing 
its first lettering pieces and being commissioned 
for a few projects, he went to New York City in 2015 
to attend a workshop along with one of the most 
renowned artists in lettering, Ken Barber. On his way 
back to his hometown in France, Francis decided 
to switch his career path and become a full-time 
lettering artist. He has since designed logotype 
projects and illustrations for a diverse range of 
clients including Adobe and lead workshops and 
conferences all across France and Switzerland. In 
2018, he published “the Lettering Workshops”, a 
book to help creative people learn lettering. 
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Vector shapes are a central component of digital type. You can scale them @ a 
infinitely, design them in many tools, and represent any language or symbol 
with them. But lots of people cannot turn their vectors into usable fonts. A —— 
Digital fonts got a boon in the 90s with the advent of font creation —— An icons Gore 
software that eased the making and editing of vector glyphs, and the world = ==. aad 
has seen its share of typographic trends over the last decades. | Spey Ltersonce | + tes ci = + Aton 
Today, by further simplifying the font creation experience and the h 4 1 = 
automation of complex tasks, we believe the type world will go into a = = =o Lovrase( 
Cambrian period, with a profusion of highly personal and inventive fonts, CAMNTSeSE 
as well as many reinterpretations of classic designs. a — 
Vector fonts have ranged from high-precision typefaces to rough mahal Nyece 


expressive designs. Many are optimized for legibility, while others are pure 
forms of expressivity. It is now time to welcome many other takes on what 9oaY n 
one can do with vector fonts. ) 

Vector fonts can also feature a ton of hidden gems, like advanced Uy ae aera 
Opentype font features, like multiple alternate glyphs per character, or Gory henie! eatin te 
ligatures for connected letters. yy Oo fb oo 

But baking such features into a font is usually alengthy and tricky process. ; 
With Fontself, you just enter your characters and boom, you're done! 

Look around: on social media, Instagram, Behance, Dribbble, lots of 
people enjoy messing with type and its characteristics. Let’s give them more 
reasons to have fun ;) 
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COMMERCIAL FONT 


“I had been looking for quite a while 
to find a typeface that was strictly 
geometric and grid-based. A typeface 
with no optical adjustment. Because 
| feel that the optical adjustment in 
many kinds of designs is just a way 
to keep fooling our eyes, instead of 
training them to see real alignment. 
| wanted a typeface that would fit 
my own designs and illustrations. | 
also just started it as some kind of 
puzzle, to learn by myself how to 
make a typeface and to have some 
fun playing around with letters and 
strange alternates.” 

Stormvloed has been featured 
in Foam Magazine and in the identity 
of Fotofestival Schiedam. Friso 
Blankevoort is a designer based in 
Amsterdam, Netherlands. 
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ATAPIN 


SAINT-PETERSBURG (RUSSIA) 


“This was at first just an exercise to 
create stickers in a precise way. Sorts 
of a rebus within a message. | was 
interested in showing a style that would 
be the product of two cultures — Asia 
and Europe - and their influence on 
our region, Russia. That’s why each 
character looks like some kind of a 
hieroglyph. And while the typeface 

is hard to read, it is still legible if 

you follow the rules by which it was 
assembled. If you leave a message 
with this font, people will have to think 
before they can read it. It’s like 

a graffiti or tags on a street wall.” 

To enable the creation of various 
text patterns, several alternate 
glyphs have been designed for 
each character. And while the font is 
monospaced, many alternates feature 
multiple widths for a single character, 
allowing greater flexibility when 
layout out the text composition. 
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VEEEAM 
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CREAT IVE 


SAINT PETERSBURG (RUSSIA) 


GRAPHIC DESIGN 


The design agency Veaam was 
commissioned to design the visual 
environment of a private party 
happening in Barcelona. Based on 
the event theme “cyberpunk” the 
designers developed two typefaces 
to design the entire environment 

of the party. One was conceived 

as a labyrinth dingbat typeface to 
generate complex patterns for all 
media, such as printed assets, videos, 
web pages, mapping. 
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PLAT EY R-LANEK E 
LAW E& ANDRES 
CLAYTON HIG UERO 


ESCA] PESiom MEXICO CITY (MEXICO) 
In the book “Photograph Like A PERSONAL PROJECT 


Thief”, photographer & author Glyn 
Dewis embraces the idea of using 
well known photographer’s styles to 
find your own, by reverse-engineering 
their creations and then building 
something that simultaneously 
pays homage to the original work 
and becomes a new creation itself. 
Graphic designer & instructor Dave 
Clayton joined him and they both 
sketched out their ideas of a cover 
and pretty much came up witha 
similar theme, an Alfred Hitchcock 
style based on a Saul Bass design. 
“We wanted some subtle changes 
to that Hitchcock style font and specific 
glyphs and shapes so | hand drew each 
letter in Photoshop using the pen tool (I 
also could have done this in Illustrator). 
Once I'd drawn out all the letters, 
numbers and glyphs | simply dropped 
them into Fontself, adjusted them and 
saved them as a font we called PLAT. 
It was then used throughout the book 
as well as the cover. We’ve had lots of 
nice comments from designers who got 
what we were trying to achieve and 
thanks to Fontself | was able to make 
the typeface really easily. It’s also been 
used on all the supporting materials.” 
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BRIXTON RELIANCE 
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MODUMATIC STOKER 
BY PABLO MORENO BY JOSEPH DENNIS 
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BY ADRI VALLS BY EMMA IHAIL 
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MOHR FRAKTUR 
BY ANTHONY MOORE 


mobhr frastur 


inspired by german fragtur 
typefaces of the early sizteenth century 
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ANDERSON GROTESK— 
BY STEPHEN FRENCH 
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On our quest to democratize type-making, we felt early on like there was 
another blocker that prevented creatives to adopt fonts as a truly versatile 
canvas: digital fonts historically didn’t support colors. 

Because digital text is usually colored when laying it out in any software, 
designers got used to think about fonts as a color-agnostic medium. 

But we live in a colorful world, and you can communicate a lot when 
adding extra shades, opacity or gradients to letters. So, just like photography 
and video got their colorful treatment decades after their invention, we felt 
like typography was ripe for a chromatic revolution. 

While Fontself team had dabbled with proprietary color font technologies 
as early as 2006, industry players like Adobe, Mozilla, Apple, Microsoft and 
Google later all came up with their own color font formats, with a principal 
goal in mind: to display emojis across all devices. 

As we foresaw the OpenType-SVG format become an industry standard, 
we jumped on it, spread light on its capabilities via an online resource 
-www.colorfonts.wtf- and ignited large-scale color vector font creation. 
By 2019, Adobe supported such fonts into its flagship creative apps, Apple 
did the same to macOS, and most of the color fonts available on the market 
had been created with Fontself Maker. 

In 2017 and 2019, Adobe partnered with Fontself to spread the word 
about color fonts. As part of the #ColorFontWeek, 5 awesome chromatic 
fonts designed by top talents were released to the world. 
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Ai) Adobe Illustrator © 
Billustrato 


In collaboration with @fontself, we're excited to bring you 
#ColorFontWeek! Get FREE color fonts this week only: 
adobe. ly/2yYQAf6 


Welcome, 
Apple. 
Seriously. 


Welcome to the most exciting and important typographic 
innovation since the computer revolution began 72 years ago. 

And congratulations on system-wide color font support. 

Putting more creative power in the hands of the individual 
is already improving the way people work, think, learn, 
communicate and spend their leisure hours. 

ypographic literacy is (hopefully soon :) fast becoming as 
fundamental a skill as reading or writing. 

When we invented the first personal font system, we 
estimated that over 1,400,000,000 people worldwide could 
justify the purchase of one, if only they understood its benefits. 

Next year alone, we project that well over 1,000,000 will 
come to that understanding. Over the next decade, the growth 
of personal creative type will continue in logarithmic leaps. 

We look forward to responsible competition in the massive 
effort to distribute this international technology to the world. 
And we appreciate the magnitude of your commitment. 

Because what we are doing is increasing social capital by 
enhancing individual creativity. 


Welcome to the task. fontself r< 


@® Von Glitschka © 


Creating a color font called ‘PlaneShift' using a magical 
plugin (extension) for @|\iustrator called @fontself which 
makes the process a whole easier than a full blown app to 
create OTF fonts. #type #colorfont #font 
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COMMERCIAL 


FOR COLOR FONT WEEK #2 


Designed for the #ColorFontWeek 
edition in partnership with Adobe 

& Fontself, Mad Type showcases 

how far a designer can go with 

the color font technology. Inspired 

by the psychedelic tale of Alice in 
Wonderland, Mad Type is an eccentric 
ballet of organic forms, ornamented 
symbols and vibrant colors all of which 
form part of Batista’s signature. The 
native Brazilian designer, now leading 
the design department at Deutsch 
Advertising in Los Angeles, calls 
himself a “type hobbyist”. He uses 
Illustrator as his primary tool to design 
artistic fonts with lots of personality. 
Each character displays its own 
unique system even while Adhemas 
masterfully gives his typeface a 
noticeable coherence. “I didn’t want 
the colors to feel repetitive when the 
letters came together as words. Colors 
are tricky if you don’t want to end up 
with an unbalanced font. | spent a lot 
of time testing the characters against 
each other to see how the font behaves 
with different words, and then adapted 
the colors as needed. Mad Type is my 
most insane font project.” 
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MONTREAL (CANADA) 


BRANDING 


Ethos was commissioned by the 
Montreal-based software company 
GSoft to design an identity that 

will embody their new positioning: 
encouraging employees to test the 
most innovative approaches in the 
field. The studio designed whole 
identity system based on the concept 
of experimentation which leads 

them to design a complex modular 
font system. Gfont is inspired by 
uppercases of Tobias Frere Jones’ 
typeface Mallory, which is used for the 
new company’s logo. The typeface 
exists in the brands’ 4 different 

color tones and it is built around a 
combination of two modules of 6 
different texture styles which means 
that each letter exists in 36 alternates. 
To push forward the abstract 
character of Gfont ethos decided to 
break the rules of word and letters 
construction to create organic and 
techno-abstraction type composition 
that ultimately became the new 
trademark of the brand identity. 
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PARIS (FRANCE) 
BRANDING 


Designed for the 360 Paris Music 
Factory visual identity, Three-sixty 
is a display typeface built around 
the circular shape of music disc and 
record. By connecting the circles 
with a bold and colored stroke the 
designer drew shapes and letters. 
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Vectors are great but they cannot always render faithfully the subtleties of 
your handcrafted lettering. Plus vector fonts do little justice to photographic, 
scanned or painted alphabets. 

Because we wanted to free you from using any drawing device when 
making your own typefaces, we decided to bypass the vectorization process 
and capture the raw images of textured lettering. Then, we shoehorned 
these high resolution images into font files. And guess what? It just works! ;) 

While “bitmap fonts” are traditionally referring to low resolution pixelated 
vector fonts, they can now also be considered as a closer definition of a 
raster image. This was possible by embedding images into the recent 
Opentlype-SVG font format. 

Fontself Maker for Photoshop has been the very first tool on the market 
to embrace high-resolution bitmap font creation at a time when the 
technology started to spread. This lead to a frenzy of handmade, brush, 
and expressive fonts, all featuring rich textured glyphs. 

Hundreds of such typefaces popped up all over the place and many 
became instant best sellers, including on online font marketplaces like 
Creative Market. 

When technology bends to support the imagination of artistic minds, 
awesome news things can happen! 
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Designed in 2006 as part of the 
research project that ultimately lead 
to Fontself Maker for Photoshop, 
GaraBig is one of the very first high- 
resolution bitmap fonts ever made. 
Traced on paper from an Adobe 
Garamond original, it was first scanned 
and encoded in a proprietary raster 
font format to be used on our original 
printed manifesto book. At this time, 
bringing HD textured fonts to any 
computer felt like a no-brainer for 

the future. And a decade later, the 
custom font was converted into the 
new Openlype-SVG format and could 
finally be used for any other book, 
thanks to InDesign’s recent support of 
color fonts. Therefore, GaraBig is an 
emblematic typeface for the Fontself 
team, as it ultimately symbolises how 
much dedication and patience can 
sometimes be required to go from 
personal dreams to actual realities. 
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WATERCOLOR... —“i‘“<; UW SUMMERTIME 
BY ANDRE! ZARIPOV BY ALENA MORGUNOVA 


LATINIDAD 
BY STUDIO CAO 


IN TYPOCRACY, TYPOGRAPHY IS JUST ANOTHER 
TOOL TO SUPPORT YOUR CREATIVIT Y.NO NEED TO 
ESE ALPHABETS, A FONT FILE CAN BRING YOUF 
WILDEST IDEAS TO LIFE: CUSTOM ICONS, PATTERNS. 
MICTIONAL- LANGUAGES OR SPIRITUAL SYMBOLS. 
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LUBLJIANA SLOVENIA ) — 
PERSONAL PROJECT 


Bordura is a color dingbat font 
inspired by traditional Slovenian 
embroidery patterns showcased in a 
boo published by Neli Niklsbacher- 


Bregar in 1967. Design studio Mystiped A igh a Re & “3 ws 
digitally translated the embroidery p>. : é 9 ee Bs mag 
grid system into a pixel unit grid in 7 ? eS i: 

order to create intricate dingbat 
characters representing Slavic folk 
symbols. Uppercase characters 
become ornaments while lowercase 
ones contain decorative stripes, with 
numbers and special characters used 
as centerpieces. The type includes 
the red carnation, one of the main 
Slovenian national symbols. The 
project’s objective is to build a bridge 
between traditional textile tradition/ 
folk art and the modern digital tools. 
By combining these characters, 

the user can recreate traditional 
Slovenian aesthetic. In May 2019, the 
project was chosen to participate in 
the Biennial of Textile Art hosted in 
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rMACKETY STUDENTS 
FONTS BY 
BY COLE THERESA 
MCGEE 


ZNAK- 
DIT Z2LER 


Easy type-making can serve many 
purposes and audiences. Proof is 

the ongoing sci-fi novel that Cole 
Ditzler, a microbiologist transitioning 
into software engineering, has been 
crafting as a passion project over 

the past few years. “/ want to make a 
magnum opus” he told us in December 
2017. “The book will be the story of 
the people of planet Adobrasig, 
where they fluently read and write the 
Hakety Znak language. One chapter 
set on the planet will even be entirely 
written in Hakety Znak.” 

The phonetic alphabet was set 
and labeled as close as it could from 
the Latin alphabet and, with 146 
characters, it is intrinsically consistent, 
allowing for the expression of words in 
many other languages. 

On Adobrasig, clocks use the 
number system of the Hackety Znak 
language, with 60 digits ranging from 
0 to 59. The first two-digits number in 
Hackety Znak is 60. The time during 
which the main characters visit 
Adobrasig is exactly when the clock 
is about to click around to a new 
millennium. They are there to witness 
this and party like it’s “five fifty-nine” 
(party like it’s 1999). 
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OFPEBAG & ATPL ALLEBATRARGYB EF BIT Res 
RD LEU RISAY BALL wPTCH AkleRx Rested 
APhtasts RPE Past HBL L DBR Rast 
RABE LR AGERE x VbokTt OR d50 VoBRTOr 
Bitcoin: A Peer-to-Peer £ P/M \dskdsti Vue Mest VT ees, Sor Vex 
Satoshi Nakamoto SMrogsr tT Bey RBREHY KABE PM VO pReTiw Pas, 
satoshin@gmx.com FTE VO AAT es Fost Mr ver APY PPE AD « BTPYH 
www.bitcoin.org VoIABH KABEY Pvp Lo Vee BE TABLH UR ABH ETSY 
HAT PRY ds Hl \d50, LY RBERAPE A LRT Rds ER 
Abstract. A purely peer tu #2Tef—rhfesnr dso RBM A Treo £ APH 
electronic cash wouldc tR—-RE4PR dof te PPI ADH dofte RBI WIE PAARL 
to be sent directly from %BxvsLxswrveest FP dAP br ldso VA Mesh Ads 
without going through = fdsoR/"\ds0 BeAr lds RD BALE PALLH ABRRD— RO RABI, 
Digital signatures provi P2BAds0 XK PYUEBU Vat WAdsdsR’ FY WoXdsor4 
but the main benefits o x/\tbPTt BHI cso LUE APRRO—PO—xPBI, 
third party is still requir ; 
spending. We propose a solution to the double- 
spending problem using a peer-to-peer network. 
The network timestamps transactions by hashing 
them into an ongoing chain of hash-based 
proof-of-work, forming a record that cannot be 
changed without redoing the proof-of-work. 


“Finding ways to engage and generate 
high-quality work is always a priority 
when developing lessons for my 7th 
and 8th-grade Digital Media students. 
Our first lesson to introduce Adobe 
Illustrator was the invention of a 
personalized typeface. While this was 
a good learning experience, | needed 
a way to make it meaningfully connect 
to students’ own lives. | was thrilled to 
find Fontself could make it happen! Its 
feature set enabled both a font file to 
use in documents and text messages 
with personal typefaces! 

We got started by learning about 
the use of typography in design to 
convey meaning and purpose. The 
students first manipulated, stretched 
and distorted existing typefaces to 
create something new. They then 
learned how to use the “Live Trace” 
feature to design type from their 
hand-drawn lettering. Choosing their 
favorite method, we converted finished 
Al files into functional typefaces with 
the Fontself Maker extension. And later 
they created posters for other school 
projects in Adobe Spark, using their 
fonts.” 
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PAT TERN 
BY DON 

TARALLO 


FASHION DESIGN 


This ornamental font is made up of 
a set of interconnectable shapes 
that can flow together to make 

lines, borders and - as appropriately 
named - patterns. As a designer 
and educator, Don might have been 
influenced by his research area in 
Italian typography to apply his font 
on stylish tote bags and paper cups. 
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COMERCIAL. FONT 


With Libras, Danilo Miguel made 

his contribution to make sign 
language more accessible to the 
public. This typeface illustrated in 
Libras, the acronym for Brazilian Sign 
Language, represents the signs used 
by deafs and hard of hearing people 
to communicate. With a reduced 

and clean visual style, each letter is 
illustrated by its corresponding hand 
movement. 
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SCDINGBATS 


BY STEVE CAPLIN 
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FONT SCAPE 


BY ALEX GRIENDLING 


Alex Griendling 
@alexgriendling 


Wasting away at an airport, so I'm roughing out a little 
pixel prototype of an idea | had to make a font where a 
landscape chunk is mapped to each character. The 
thought of making landscapes by just dragging my hand 
across a keyboard made me laugh, so why not. 
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OLE 
NEW_WORLD OF 
POSSIBILITIES 
OPENED UF 
TO ME WITH 
FONT SELF. 


Alex Trochut 
Designer, Illustrator & Letterer, New York 
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GAME CHANGER. 


Justin AU 
Art Director, New York 
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WITTE MAXIMUM 
FLEXIBILITY. 
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HOR MAEING IT. 


Jayse Hansen 
UI Designer, Las Vegas 


GAME 
CHANGERS. 


Ash Thorp 
Director & Designer, San Diego 


mammalpants 
C) This is a game changer. 
“@designernewsrss: Fontself: make 


your own fonts in n Photoshop & 
Illustrator 
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@Fontblog 


Pm Adrien Havet 
Ke Typophiles, plug in grossier et 
prometteur. 


Creative Market 
Hey type designers, @fontself is about 
to make your life a whole lot easier. 


Linotype 

New #Kickstarter project: #Fontself - 
make your own fonts in Adobe 
Photoshop & Illustrator 
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FONT SELF 
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Special thanks to Joél Galeran, Marc Escher and Pierre 
Terrier for their trust, friendship, and critical contributions 
on the Fontself journey, throughout its numerous lives. 
Thank you Astrid Fedel, Matthieu Bouillaud, Nicholas 
Wolff, Fernando Saturno, Guillaume Berthet, Guillaume 
Guine, Lorena Prelaz, Florent Pirard, Bachir Chihani, Roel 
Nieskens and Frangois Pirsch for adding your personal 
touch on our many attempts to bring creative joy to the 
type world. Thanks to team Akatre (Julien, Sébastien, 
Valentin and Victor) for your invaluable contribution on 
this book. Kudos to the crews at Adobe (Sairus, Vinod, 
Wayne, Kat, Michaél, Rufus, Stéphane, Frank, Vincent, 
Dan, and all the other long-time contributors for their 
inspiring creative tools), thank you the entire TypeWithPride 
crew & Ogilvy (Akiko, Rodrigo, Robyn, Justin, Chris, Kaz, 
Hayato, Bastien, Bill, Alfonso, Gloria, Ginny and Greg), 
Aaron Epstein & his talented team at Creative Market, 
Dave Clayton & Nicholas van der Walle at Astute Graphics, 
Rainer Scheichelbauer & Glyphs team, the W3C Opentlype- 
SVG workgroup (Myles, Peter, Behdad, Dominik, Sairus, 

et al.), Didier Mesnier & Frédéric Bagnoud, Naomi Ture, 
Matthew Rechs for helping us steer the ship in the right 
direction. Many thanks Neil Rimer for giving us a chance 

so early, we’re also deeply grateful to the bold angels 

who backed us too early (hope you'll be proud of our 
progress despite our numerous failures, as we’re now a 
bootstrapped & profitable business), Samuel Mueller we 
still have unfinished business, and James Tamplin I'll always 
remember sharing about our downs and your faith in 
upcoming ups. Hi to the awesome folks at Index Ventures, 
Local Globe, The Family, IDIAP, CTI Startup, IdeArk, IMD, 
EPFL, ECAL, Les Gobelins, Academy of Arts University, 

CCA, Lycée Frangais de San Francisco, Remix Coworking, 
the awesome folks at PlayBac & co for supporting & 
hosting us at some point, and cheers to all the others 

we are regrettably forgetting. Last but not least, thank 

you our beloved Kickstarter backers, current, past and 
future users (keep making awesome crazy gorgeous fonts, 
and keep pinging us on the chat - you are our source of 
inspiration... & transpiration :grinsmile:), thanks to our 
cheering customers, the raving reviewers and demanding 
partners (hi James Thurlow, any news from Yahoo!? ... and 
anyone remembers Kik or Netlog?) and a special thanks to 
the dreamers and doers who're fighting every day to make 
this world a better place. [Yep, we do believe in that kind of 
things too]. Oh, and of course, a big LOVE YOU to our dear 
ones, kiddos, parents, and families who are supporting us 
every day on this crazy adventure. 

You all rock, and you give us the strength to believe 
that more joy & happiness will be spread over the years to 
come as we keep on striving for more #typocracy. 

As the old man once said, stay hungry, stay foolish. 


Mohamed & Franz 


Copyright © 2019 by Fontself SAS. All rights reserved. 
Please don’t use or reproduce parts of this book without 
written permission except in the case of brief quotations 
used in critical articles or reviews. Or unless you really make 
a wonderful piece of art with it ;-P 
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